
A I GA–SA I NT LO U IS 14 sh ow

ENTRY FORM
f ill    out  th is   fo rm.  pr int   two co p i es ;  s ecu re on  e to th e actual su bm itted p i ece .  
in  c lu d e th e oth er w ith you  r master entry fo rm.

f i r m o r  ag  e n cy

c onta  ct  p e r son   

te l e p h on  e

a d d r e ss

c it y 						        state 			   	 z i p

Ent ry  titl   e

c ate go  ry  (s e pa r ate  e ntry  f e e  r e q ui  r e d  f o r  e a c h  c ate go  ry  c h os  e n  f o r  c onsi    d e r ation   ) 	

	 q b r an  d ing	    q e nte rtaining	       q e x p e r i m e nting	     q in  f o r m ing 

	 q pa c k aging	      q p r o m oting	     q b oo  k s/ b oo  k  c o v e r s

C h ann   e l 
                       (p hysi  c all  y,  w h at  is   you  r  e ntry?  b r o c h u r e ,  p ost e r ,  w e b sit e ,  j u v e nil   e  fa rt  gag   ,  etc . )

c li  e nt

a rt  Di  r e cto r(s)

d e sign    e r(s)

c o py w r ite r(s )

p h otog  r a p h e r(s)

illust    r ato r(s)

p r int e r(s )

r e m a r k s :
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